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Agenda

e About LinkedIn
e Personal vs. company pages

 Some tips on how to use LinkedIn to build your
brand and business

e Questions
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About LinkedIn

e Largest social network for working professionals

e LinkedIn is perfect for brands wanting to reach a
professional audience

e LinkedIn users are 4X more likely to visit your
website than Facebook users

e LinkedIn SlideShare presentations reach over 70M
unique visitors
 More than 90% of recruiters use it regularly
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About LinkedIn

LinkedIn: The Number One Place to Be Online for
Professionals

LinkedIn is the most popular business social network and one of the most
recognizable social networks in the world. Focused on helping professionals
maintain their list of connections, LinkedIn also provides invaluable information on
companies and is a great resource for job seekers and for filling job vacancies.
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About LinkedIn
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About LinkedIn
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About LinkedIn

LinkedIn Best Social Network for

Lead Generation
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About LinkedIn

e Types of accounts:
s Personal*®

- Basic (free) Linkedﬁ

* Premium (paid)
PREMIUM ACCOUNTS
- Job seekers

- Sales professionals
* Recruiters
o Company pages
* “The LinkedIn Company Pages Playbook”
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Building your Brand

 What'’s your strategy?
o Lead generation d o
= Brand awareness ? Lead Generation
= Thought leadership
= Strengthening strategic alliances
= Community building
s Other
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Building your Brand

 Have a complete profile.

Industry and location

Current position & description
2 past positions

Education

Skills (min. 3)

Photo

At least 50 connections

Profile Strength

All-Star

AN NI N NN N
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Building your Brand

e Get a professional photo done!

Here's Johnny

Babysitter with great rates!

Kelowna, British Columbia, Canada

Current

Previous
Education + Add a school

www.hackmancarty.com

M wwwlinkedin. com/ir—

San Francisco Bay Area | Public Relations and Communications

Current —
Previous Sany Computer Entertainment America, Yahoo!, Porter Novelli
Education  University of California, San Diego

500+

connections

Send a message ~

M Contact info
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Building your Brand

* Choose a good background image

LinkedIn — Business, Not Social INTERO

Training, Coaching + Consulting g VISOI'y

digitalstyle.

We create exceptional experiences.

David Tillson

Colleen McKenna st = PREMIUM

LinkedIn Trainer + Consultant | Partner, Linkedin Talent Solutions | Helping
Companies Navigate LinkedIn

Baltimore, Maryland Area | Professional Training & Coaching

Current  Intero Advisory, Vistage Worldwide, Business 2 Community
Previous  Target Marketing Group, CharityHowTo.com, CEOIQ
Education  Universiy of Balimore

- 500+
2

Princi
i sty

Ve s 144

* WWW.Cdnva.com
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Building your Brand

e Craft a strategic headline

Phil Squires e
Helping successful companies implement strategies to
double their leads, cash-flow and profits in 90 days
Greater Los Angeles Area | Marketing and Advertising

Current PhilipSquires.com, Wicked Online Media
Education Estcourt

(TP | Send Phil InMail | ~ _ 500+

[ www.linkedin.com/in/philipsquires Ml Contact Info
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www.hackmancarty.com



Building your Brand

e Customize your URL
e Link email signature to your LinkedIn profile

Contact Info /

m Your Profile

linkedin.com/in/leannhackmancarty
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Building your Brand

e Offer complete contact information

Leann Hackman-Carty

Contact Info

m Your Profile

linkedin.com/in/leannhackmancarty

& Websites

hackmancarty.com (Company Website)
hackmancarty.com (HACKMANCARTY)

Phone
403-214-0224 (Work)

Email

leann@hackmancarty.com

Twitter
HackmanCarty

IM
lhackman-carty (Skype)

o « [ ¢

Birthday
Anril 4
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Building your Brand

e Complete your summary

* Tell your story
= Original, unique
o First person
= Short (4-5 paragraphs top)
= Proofread several times
= Read it out loud

VWHAT'S
YOUR
SRR
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Building your Brand

* Show your experience
o Key positions
= Education
= Videos/presentations
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Building your Brand

e List your skills and endorsements

Analytical /
Marketing ] ‘ Business
L |
| Management , | Communication
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Building your Brand

 Make connections
e Set profile viewing option (Premium version)

How others see your LinkedIn activity

Profile viewing options

Choose whether you're visible or viewing in private mode
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Building your Brand

e Publish posts, articles, updates

Neil’s Activity

a Articles Posts All activity
by

Neil Patel
Co-Founder at Crazy Egg &
Hello Bar

| posted this

View full profile

110,744 Followers

—

6 Tools That Will Help You Perfectly Optimize Your Site for Mobile
Search

Neil Patel on LinkedIn
February 22, 2017

www.hackmancarty.com
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Building your Brand

e Customize your feed
e Follow/unfollow contacts, clients, companies
e Hide content that isn’t relevant

How to hide posts in your LinkedIn feed ~»

("1 Sharevia...

_~ Hide this post @

~ Unfollow Travis
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Building your Brand

e Keep your profile up to date
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Building your Brand

e See who is viewing your profile

o Privacy options

Who viewed your profile

210 profile viewers in the past 90 days +68% since last week

Jun 18 Jul 2 Jul 16 ul 30 Aug 13 Aug 27

N\ Hide trends

&8 All profile viewers ¢ 17 interesting views Bl 1 works at Braum Consulting Ltd ® 5 work at Unive )

e 0 0

www.hackmancarty.com

Privacy Ads

Manage active status

Choose who can see when you are on LinkedIn

Sharing profile edits

Choose whether your network is notified about profile changes

Do you want to share your profile changes with your network?
Your network may see when you change your profile, make
recommendations, or follow companies.

No |'/ )| /j:-
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Building your Brand

e Mentions
Privacy Ads

Mentions by others

Choose whether other members can mention you

Allow others to mention you in future post and comments?

- @

You can control the visibility of your existing mentions. Learn more
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Building your Brand

e Join groups
My Groups  Discover

My groups Filter my groups
My pending groups

Create group GROUPS THAT | MANAGE

&8  Economic Developers Alberta

GROUPS THAT I'M IN

o On Startups - The Community For Entrepreneurs
(60) new conversations

o Harvard Business Review
(38) new conversations
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Building your Brand

e Ask for recommendations
e Give recommendations
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Building your Brand

e Set up a company page
= You can ad video to showcase your services/products
e Advertise

Four Seasons Hotels and Resorts
Hospitality
10,001+ employees

Home Careers

Times change, but our dedication to perfecting the travel experience never will. Our highly personalised
24-hour service, combined with authentic, elegant surroundings of the highest quality, embodies a home
away from home for those who know and appreciate the best. As the company has grown from one hotel
to 80+ in 40+ countries, our deeply instilled culture, personified by our employees, continues to get
stronger. Over 50 years, our people have built an unrivalled depth of reliability, trust and connection with
our guests — a connection we will steadfastly uphold, now and always.

Specialties
The world's leading operator of luxury hotels and resorts
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Summary

Robust professional social media networking tool
Helps build your professional and corporate brand
e Play around on it, have fun, and stay active!

It could be where your next sales lead or contract
comes from
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Questions

Leann Hackman-

Helping individuals,

businesses and

communifies create._ ..
[ HackmanCarly & Associates

University of Waterloo

View profile Linked in

Contact:
Leann Hackman-Carty
leann@hackmancarty.com
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